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About

Bergardi is a pioneer in ergonomic seating
innovation, providing clinically validated chairs that
actively combat back pain and other common health
issues associated with sedentary lifestyles. The
Bergardi products combine advanced ergonomic
design with dynamic seating technology, ensuring
users experience significant health benefits. With
around 78% of customers reporting positive effects,
Bergardi is expanding its presence across Europe,
and changing healthy sitting globally.

Solution

Bergardi addresses back pain and discomfort from
prolonged sitting. Traditional chairs often lack
support, leading to health issues like chronic pain
and fatigue. Our patented seating mechanisms and
health-focused chairs offer a unique solution. They
combine significant pelvic movement with stable
eating, featuring a pendulum mechanism that
ws continuous back training during long sitting
This supports natural movement and a
ure, reducing backpain. FH Gesundheits-
shows a 76% reduction in back
and less fatigue when using the

y underscores the global
e health, making it

Daqed: | Bergardi GmbH

website with online shop. We use social media,
newsletters, affiliate marketing, influencers, SEO and
health blogs.

Target Group

We currently reach small and medium-sized
businesses, self-employed individuals, and private
customers, as there is less emphasis on technical
features like armrests or backrests. Our chairs need
to be better adapted to different body types to
attract larger companies. They are particularly
suitable for people with disc problems and back pain,
as well as those looking to prevent these issues.
Medical: With the new treatment chairs, we target
dentists who suffer from back and disc problems due
to their forward-leaning posture, making them likely
to purchase these chairs.

Challenges

Educating our target group on the health benefits of
dynamic sitting and the disadvantages of stati
sitting or standing. Ensuring our products meet lo
standards and regulations. Competing
established local brands and products. Es
reliable and efficient distribution netwv
marketing strategies to r

preferences and behaviors
customers and e

(& bergardi.com
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About

The vision of myBioma is to improve quality of life by
revolutionizing gut health. myBioma knows that true
health starts in the gut and are passionately
dedicated to the mission of improving your wellbeing
from the inside out. Many diseases are influenced by
gut bacteria, and when the gut is healthy, it provides
a strong foundation for overall health.

Solution

The challenge myBioma addresses is improving gut
health to enhance people's overall quality of life. We
know that health begins in the gut, but
understanding its complexities is crucial for effective
intervention. Since 2018, myBioma has been at the
forefront, analysing & offering advanced gut
microbiome analysis rooted in the latest scientific &
echnological advancements. Our microbiome test
ovides comprehensive insights by identifying over
pes of bacteria in each stool sample. This
e approach empowers individuals to
eir well-being through personalized
tailored to strengthen their
& lifestyle adjustments. By
ience with practical
orovements in

Biome
Diagnostics GmbH

Target Group

myBioma is aimed at individuals looking to better
understand and optimize their gut health. Many
people go from doctor to doctor without finding a
solution to their health issues. Often, through
myBioma, they realize that their gut may be
contributing to their symptoms. With personalized
health insights, they can make informed dietary and
lifestyle changes to alleviate symptoms. myBioma
caters to individuals seeking to enhance their quality
of life concerning digestive problems, immune
system function, mental health, skin health, weight
management, and fitness.

Challenges

Adapting to new customer groups, effectively
managing marketing timelines and technological
implementations, strategically positioning agains
established competitors, integrating newslett
updates and therapist teams, and effici
managing design, logistics, and website
Internationalization requires language
and multilingual customer service

needs effectively.

Needs

¢’ mybioma.com
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Meet Our
Participants

Renate Matzner

Partner Manager Lead

As a studied nutritionist in Public Health, | have developed a deep passion for gut
bacteria. In my role as Senior Partner Manager, | am responsible for overseeing and
managing our white-label partners and coordinating global collaborations. In
particularly enjoy negotiating to build and maintain successful partnerships. Outside of
nutrition, cooking, and gut health, you’ll likely find me running ¢ (if you’re up at5in
the morning). I love continuous learning and find joy in the little things in life.

Dr. Barbara Sladek
Managing Director | Founder

‘Listen to your gut feeling!’ is Dr Barbara Sladek's motto in life. She completed
doctorate in biochemistry at the University of Oxford, followed by a rapid r
management at Siemens Healthineers and a MBA in Finance (WU Executlv '
In 2018, she founded the company Biome Diagnostics together wit
asche. Their main focus is to harness the potentlal of the  gut i

(9 linkedin.com/barbara-sladek
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About

BRAVE Analytics, based in Graz and spin-off of the
Medical University Graz, was founded in 2020. The
company produces sensor platforms based on the
patented OF2i® measurement technology to detect,
characterize and analyze (nano)particles in liquids.
OF2i allows automated real-time insights into
dynamic processes for digitalized 24/7 quality
control. It delivers continuous and robust results
which is crucial for pharmaceutics production of
infusions, narcotics, vaccines and the detection of
nano- and microplastics without additional sample
preparation or secondary equipment.

Solution

We have a patented and innovative measurement
technology: OptoFluidic Force Induction (OF2i®)
which is available combined with in-flow Raman
analy5|s The OF2i® method delivers faster results

an  conventional methods for  particle
aracterisation. Measurement data is available in
me and can be monitored live. For the first
get insights into particle behaviour,
ocesses and sample stabilities and
able instantly. Due to automated
ill also save time and money.
ights |nto polydlsperse

BRAVE
Analytics GmbH

Target Group

BRAVE's main customers come from the
pharmaceutical and life science industries.
Applications are in monoclonal antibodies (detecting
aggregations), advanced drug delivery systems (LLPS
and other API transport mechanisms), detection of
irregularities in parental nutrition production.
Further, players in basic research and environmental
analysis are also interested in BRAVE's product
portfolio. There, BRAVE contributes to enabling new
insights and discoveries in basic research and R&D
(formation of e.g. LLPS), and quantification and
analysis of nano- and micropollutants (e.g.
degradation).

Challenges

Navigating complex and time-consuming regulatory
approvals, including data privacy concerns across
different markets. Scaling from a limited product
range to large-scale  manufacturing  while
maintaining high quality and managing production
costs is another key challenge. Developing
effective pricing strategy and understanding m
willingness to pay in new regions are
Additionally, establishing a trustwo
network amidst competltlon a
structures  presents
intellectual prope

(& www.braveanalytics.eu/en


https://braveanalytics.eu/en/

Meet Our
Participants

Dipl.Ing. Gerhard Prossliner
Founder | CFO | COO

Master in Biomedical Engineering @ Technical University Graz Experienced in prototype
development of med-tech devices and industrial smart camera systems and laser
applications Project leader for health tech projects @ Joysys GmbH (2014 - 2016)
Prototyping, manufacturing, testing of med-tech devices @ CNSystems Medizintechnik
(2007 - 2013)

Mag. (FH) Magdalena Schneidhofer, MA
Business Development

Master in Health and Tourism Management @ FH Joanneum, Bad Gleichen
in Global Studies (Economics and International Relations) @ Gre
ation and 18 years working experience in the fields of me

account and project management. h

(§) linkedin.com/in/magdalena-schneidhofer
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\) Doctors

About

Green Doctors successfully validated their service
and business model for the certification and
sustainability optimization of medical practices and
healthcare facilities with their "Green Ordi" service in
Austria and uses this experience now to enter the
German market and build a foundation for offering it
to European healthcare providers aiming to enhance
and communicate their sustainability. Green Doctors
addresses a critical need in the healthcare sector,
which is responsible for up to 7% of global CO2
emissions. By offering a scalable, efficient, and user-
friendly platform, Green Doctors not only helps
healthcare providers meet regulatory demands and
have access to public funding provided by the EU and
national governments but also enhances their
operational efficiency and sustainability. In addition,
ertified healthcare facilities benefit from increasing
irimage and value in general.

don't consider sustainability
o the perceived high cost and time
schedules leave little time
staff often lacks the

Additionally,

Green
Compliance GmbH

» climate protection and sustainability partnership
for ongoing legal and practical advice

« certification for sustainable business organis-
ation

« training and workshops to build up sustainable
knowledge which will generate enormous added
value.

Target Group

Doctors and healthcare practitioners, primary care
centers. The healthcare sector is significantly
affected by climate change and directly connects
health to survival. This sector, especially doctors, is
trustworthy and serves as a role model for the Green
Deal. Medical professionals are open to sustainability
topics and willing to pay for them. Further target
group: Staff in doctors offices and primary care
centers and suppliers to the healthcare sector.

Challenges

We are focused on establishing a robus
leveraging external services to sca
Doctors platform for internati
includes building a dedi
support team

00 greendoctors.com
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Meet Our
Participants

\) Doctors

Marcus Hofer
Founder | CEO

| am an experienced multi-entrepreneur and financial expert with a strong track record
in innovation and strategic leadership, known for my visionary approach and strategic
thinking. With extensive experience in export and business expansion, my career spans
domain management, internet services, aviation and international transportation. With
a strong understanding of financial dynamics, combined with a visionary approach to
growth, | turn challenges into opportunities and drive impactful results. My diverse
industry experience and strategic insights enable me to create exceptional value and
effectively capitalize on international opportunities.

Christian Wagner
Founder | CEO

As an experienced consultant and manager with over 20 _years of profession

(§> greendoctors.com
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Meet Our
Participants

Gerald Zankl
Co-Founder | CEO

Gerald Zankl is a highly successful sales leader who has taken multiple high-growth
startups to the next level. As the CEO and co-founder of Kickscale, he harnesses the
power of Al to empower sales professionals and teams. He is international bestselling-
author of “The Sales Skills Book. When he’s not shaping the future of sales, Gerald
enjoys spending time with his wife and little daughter.

Fabian Riedlsperger
Co-Founder | CFO

Fabian Riedlsperger is an applied Al expert with years of experience
cutting edge machine learning models. He studied machine learning ¢
Systems at the University of Technology in Graz. As the CTO and co-
esponsible for driving innovation by applying new tech

ot working on building the next Al fea

00 linkedin.com/fabian-riedIsperger
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o Kumari-Produkte
VertriebsGmbH

KUMARI

IT STARTS WITH FRESH ALOE VERA

About

Kumari provides 100% fresh organic Aloe Vera-based
skincare, haircare, and supplements that offer
advanced skin regeneration and anti-aging benefits.
Unlike competitors that rely on water, Kumari uses
Aloe Vera juice as its primary ingredient, ensuring
deep skin penetration and maximum efficacy of
active ingredients. With its vegan, cruelty-free, and
Ecocert-certified products, Kumari meets the growing
demand for natural beauty solutions and is poised for
global expansion, building on its strong European
foundation.

Solution

Unhealthy lifestyles and air pollution challenge the
in, causing wrinkles, fine lines, and loss of
icity. Prolonged exposure to pollutants leads to

ion and sensitivity. Kumari products use
ngredients and advanced technologies to
nd fortify the skin. Unlike most products,

0% fresh organic Aloe Vera, enhancing

e Health-Conscious: Preference for natural,
organic ingredients, free from harmful chemicals.
Environmentally Conscious: Values sustainability
and cruelty-free products. This target group is
characterized by a high level of awareness and
demands regarding the quality and ethics of the
products they use.

Challenges

Cultural Differences: Adapting marketing strategies,
product presentation, and communication to align
with local preferences. Regulatory Hurdles: Ensuring
compliance with local regulations and obtaining
necessary approvals. Competition: Competing with
established local and international brands, requiring
clear differentiation and competitive advantage.
Logistics: Establishing efficient logistics and supp
chains, including finding reliable local pa
Market Acceptance: Building brand awarene
consumer trust through targeted

activities. Partnerships: with local di

(§) kumari.at
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Meet Our
Participants ®

KUMARI

IT STARTS WITH FRESH ALOE VERA

Susanne Hock
Founder | CEO

Susanne had serious skin problems in her early ages. She studied in the USA in 1991-
1992 and discovered the benefits of fresh Aloe Vera. Her skin improved significantly.
Back in Austria she found no similar products. This experience inspired her to launch
KUMARI in 2004, featuring 100% fresh organic Aloe Vera juice, as the basis of all
products. KUMARI is the Sanskrit term for ,Aloe Vera“ and even improved to Aloe Vera
Plus, adding most effective other natural ingredients.

Katarzyna Pichler
CSO

Katarzyna is an Angel Investor supporting entrepreneurs in building game changing
businesses. With her 30 years of C-level international experience in general
management and strategic marketing, she is known for strong leadership, delivering
results, and driving shareholder value. Since 2014, she has been Managing Partne
Co-Founder of InnovaticGroup. Previously, she held senior roles at Western
Regional Vice President and at Schwarzkopf & Henkel as International B
Katarzyna excels in business development, portfolio managemen
eam leadership.

<§) linkedin.com/katarzyna-renata-pichler
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About

Lohnbot is revolutionizing payroll management by
offering a user-friendly, automated SaaS platform
tailored for European businesses. Focused initially on
the Austria/Germany, Lohnbot simplifies complex
payroll processes to ensure compliance and
efficiency for companies of all sizes. With rapid
growth and a scalable solution, Lohnbot is poised to
expand across Europe, empowering businesses to
manage payroll with ease and accuracy.

Solution

Lohnbot tackles the complexity of payroll processing
with an innovative solution that democratizes payroll
management, requiring no prior specialized
knowledge, making it accessible to businesses of all
sizes. It enhances the user experience with
integrated, context-specific aids, reducing both the
learning curve and the likelihood of errors. Through
dvanced automation, Lohnbot enables payroll
essing with a single click, regardless of the
of employees, while maintaining simplicity
ncy as companies grow. Additionally, it

iance and accuracy by continuously
he latest regulatory changes
ination of user-friendliness,
itions Lohnbot as a

Lohnbot GmbH

Target Group

Lohnbot's payroll solution is tailored to diverse
European businesses, with a primary focus on the
DACH region. It targets SMEs, including 67 million
potential businesses, particularly those without
dedicated HR departments. Micro-enterprises and
startups will benefit from its easy-to-use, scalable,
and affordable pricing, starting at €10 for up to 9
employees. Tax consulting firms can increase
efficiency, serve more clients, and reduce errors with
Lohnbot’s automated solution. For businesses
transitioning to in-house payroll, Lohnbot’s user-
friendly design ensures a smooth transition.
Additionally, fast-growing companies will find
Lohnbot’s scalable and cost-effective solution ideal
for managing payroll as they expand.

Challenges

As we expand Lohnbot into new European markets,
we anticipate several challenges, including adapting
to diverse labor laws for regulatory complian
tailoring our interface and functionality to
preferences, and competing with establis
players to demonstrate our va
localized, multilingual custo
crucial, as will customizing
strategies to fit di

(¢ www.lohnbot.at


https://www.lohnbot.at/

Meet Our
Participants

Thomas Hapala
CEO

Thomas Hapala is a driven entrepreneur and co-founder of Lohnbot, dedicated to
transforming payroll management for European businesses. With over 10 years of
experience in tax consultancy and a background in startups, including being the first
employee at Wikifolio, Thomas combines deep industry knowledge with a passion for
innovation to simplify complex processes and empower companies to thrive.
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plasticpreneur.

About

Plasticpreneur is dedicated to making small-scale
plastic recycling accessible to communities,
organizations, and individuals worldwide. They
design, manufacture and distribute innovative
recycling machines that enable the transformation of
plastic waste into valuable products. Through their
work, plasticpreneur empowers people to contribute
to sustainability efforts, fostering economic
opportunities and environmental stewardship.

Solution

We are developing, producing and distributing small
scale plastic recycling solutions to inspire and
empower individuals and organisations to explore
the plastic recycling process, create and manufacture
new, innovative products to foster the transition
owards a circular economy and the creation of
ome opportunities. We are creating access to a
craftsmanship to work with one of the "main
" of our century, which is otherwise only

n an industrial scale, very cost and know-
approach is a unique combination
now-how transfer, to enable a
opics and applications.
ent opportunities

plasticpreneur
GmbH

Target Group
We focus on three main fields of application, each
targeting specific customer groups. First, in Explore
Plastic Recycling, we aim to raise awareness, provide
education, and offer technical and vocational
training for skills development, targeting universities,
makerspaces, and recycling and waste management
centers. Second, in Create Innovation, we support
product development, rapid prototyping, material
testing, and art and design projects, catering to
design  studios, creative professionals, and
innovation hubs. Lastly, in Manufacture Products, we
facilitate small batch and mass manufacturing, foster
new business models, and create jobs and income
opportunities, targeting entrepreneurs,
manufacturing companies, and industry
professionals focused on sustainable production.

Challenges

We challenges like determining how our so
can be effectively implemented and achieve
market fit in various Fields of Applicatio
Technology, we must navigate dif
requirements across ma
certification in the

challenge, in

(§) plasticpreneur.com
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Meet Our
Participants

EFFECTIVE SOUND IMAGING

Barbara Rittenschober
CFO

Barbara is the CFO of Seven Bel since the very beginning. Besides controlling the
financial matters of the company, she leverages her export management expertise in
delivering the Sound Scanner and associated services to global end users. On top, she
enjoys consulting potential and existing customers on applications and product
configurations. Barbara holds a masters degree in international business with majors in
export management and finance, and is also a certified tax consultant.

Thomas Rittenschober
CEO

Thomas founded Seven Bel in 2018 and developed the patented te
en Bel products are based on. He holds the posmon o}

(¢ www.sevenbel.com
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= Synergie Montagen
i)/ Riegler GmbH

About Target Group

The company provides solutions refers to what users e communities in rural areas,

need like service as a product for organisations in the e compoundsin city areas,

energy and building sector. Following the model of « companies in energy and building sector,
industrial process optimization to take over « governmental institutions,

efficiently partial tasks in the daily project business. » farmers,

Customers can thus generate more sales with less  industry parks and malls.

effort, because they give different tasks to one
subcontractor which has for most of cases
professionals inhouse. « find and save the trading route,

» choose the right marketing strategies to get

Challenges

Solution orders for secure financing to expand.

For the target market our solution addresses climate Needs

change, independence, development of energy + mentoring  (logisticsi matket ER
communities as well as microgrids and the eome— : .

implementation of an digital energy management.
Our solution includes automating processes similar
to the automotive industry and creating a digital
network for skilled workers and trainings, ensuring
expert support for every customers needs.
dditionally, we boost motivation through a profit-
g system, streamlining operations and
sustainable  commitment  through

del.

o expand network,
« input for strategy and guidlines.

(§) www.synergiemontagen.eco
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Meet Our
Participants

Michael Riegler
CEO

My professional developement is strongly influenced by an apprenticeship in process
techniques for industrial optimization, 17 years work experience mostly in building
sector, developement, sales, energy technologies and industry as well as a bachelor
degree in energy and environmental management including certificates for project
management and quality assurance. This qualified myself to create Synergie Montagen
in december 2022 depending on my character which is initiative, assertive and always
looking for the others to have enough and correct to do. That builds my interest in
difficult or developement countries.

Synergie
Montagen Riegler

Environment / Sustainability
Electrical or Mechanical engineering
Construction / Real Estate

(§7 WWW.synergiemontagen.eco
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Meet Our
Participants

Andras Galffy
CEO

Andras Galffy is CEO and head of research and technology of Turbulence Solutions. He
is committed to making flights turbulence-free following his passion for aviation,
piloting, flight dynamics and flight control since 2012. During his PhD research at TU
Wien he demonstrated the effectiveness of Turbulence Solutions’ technologies
"Improved Direct Lift Control" and "Active Turbulence Cancelling" in manned test
flights in 2021. Since then he and his team drive forward the integration of Turbulence
Cancelling products into Light Aircraft, Air Taxis (eVTOL, AAM) and Airliner striving for
outstanding passenger comfort, safety and trust.

Oliver Breitender
Head of Market and Business Development

Oliver brings in decades of experience in top management, over 30 years of know-

Consultant. He studied economics and international Aviation
enthusiastic pilot (PPL/IR) since 2003.

(& turbulence-solutions.aero
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Rosin Iscen Renate Schnutt

Project Manager Scaleup Services : Head of Scaleup Services
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