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In this third edition, the 2016 EuropeActive European Health & 

Fitness Market Report presents the most com- prehensive 

analysis of the European health and fitness industry to date. The 

report contains the most  

important current information on the main European fitness 

markets, the major club operators in Europe and recent merger 

and acquisition activities, as well as a snapshot of the leading 

equipment manufacturers worldwide. 

As shown in the first chapter of this report, the top 10 players 

achieved total revenues of EUR 2.8 billion in 2015. This 

represents 10.3% of the total European market, which has a 

market value of EUR 26.7 billion (+4.9%). With respect to 

membership, the 30 largest operators had a total of almost 11 

million members at the end of 2015, an increase of 7.1% 

compared to the previous year’s top 30. This total accounts for 

20.9% of the total European market of 52.4 million health and 

fitness club members at the end of 2015. 

The leading operator in terms of membership remains the 

German discount chain McFIT/High5 with an  

estimated total of 1.37 million members. The Dutch low- cost 

operator Basic-Fit reported a combined total of about one 

million members at the end of 2015, while the British chain 

Pure Gym ranks third after increasing its membership by 

260,000 to 680,000 in 2015. 

The European revenue ranking is led by the British  

premium operators Virgin Active (EUR 485 million) and David 

Lloyd Leisure (EUR 460 million). Scandinavian market leader 

Health & Fitness Nordic (EUR 321 million) ranks third, followed by 

McFIT/High5 with estimated revenues of EUR 268 million. 

Health and fitness club operators remained highly attractive for 

investors in 2015, from both inside and outside the industry. As 

presented in the merger and acquisitions section, there were 19 

M&A transactions in 2015, the same number as last year and 

more than twice as many as two years ago. This is another 

indicator of the high attractiveness of health and fitness 

companies for both strategic and financial investors. 

In addition to its focus on operators, the report also contains a 

snapshot of the global equipment industry, highlighting the status  

 

 

 

 

 

and development of leading fitness equipment suppliers. The 

year 2015 was another year of strong growth for the global 

commercial fitness equipment industry, which has an estimated 

market size of EUR 2.65 billion. The selected leading 

manufacturers, which account for 72% of the total commercial 

market, achieved a growth rate of 14.7% in 2015 (influenced by 

currency effects because of the strong US dollar). 

Furthermore, this report provides detailed profiles of  the largest 

national fitness markets in Europe. Together, the 18 countries 

analysed have 51.5 million members (98.2% of the European 

market), revenues of EUR 25.7 billion (96.5%) and 48,217 clubs 

(94.2%). This under- lines the relevance of this report with 

regard to the entire European health and fitness market. 

With a total market volume of almost EUR 26.7 billion, Europe 

has taken over the leading role as the largest  

fitness market in the world. In comparison, the United States 

recorded revenues of EUR 23.5 billion in 2015 according to IHRSA 

(as stated in Health Club Manage- ment). At the same time, the 

total market volume exceeds that of the European football 

market, which amounted to EUR 21.3 billion in the 2013/14 

season. 

As shown in Figure 1, the two largest national fitness markets in 

Europe are the United Kingdom (EUR 5.6 bil- lion) and Germany 

(EUR 4.8 billion). When combined with France (EUR 2.4 billion), 

Italy (EUR 2.2 billion) and Spain (EUR 2.1 billion), the five leading 

countries  account for 64% of the total European health and fit- 

ness market. At the same time, Eastern European markets such 

as Russia, Turkey and Poland have entered the top 10 and 

despite the fact that these countries have evidenced lower 

membership growth in the previous years than the other 

markets, they will likely offer  higher growth potential in the 

medium to long-term. 
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Rückfragehinweis[1]: 
 
Fachverband Freizeit- und Sportbetriebe 
Wiedner Hauptstr. 63 I B4 08 I 1045 Wien 
T: +43-(0)5-90-900-3554 I F: + 43-(0)5-90-
900-3568 
E: freizeitbetriebe@wko.at 
W: http://wko.at/freizeitbetriebe 
 
Wien, 29.4.2016 

 

                                                           
[1] Alle Angaben erfolgen trotz sorgfältiger 

Bearbeitung ohne Gewähr. Eine Haftung des 

Autors oder des Fachverbandes ist 

ausgeschlossen. 
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